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 CHOOSE THE CORRECT WORD:
1. Most people, when they consider a(n) ____________ in tourism, hospitality or leisure, think of waiters and chefs, fitness instructors and travel agents. Obviously, these people don't really know the tourism industry very well.
A. career	B. organization	C. success	D. service
1. Hospitality is not just about hotels. It ____________ us every day. We grab a sandwich for lunch, stop off for a coffee or drinks with friends, stay at a hotel, go to the cinema or theatre, eat in a canteen at work, catch a train, get fuel at a motorway service station. All this falls within the scope of hospitality.
A. assumes	B. notices	C. supports	D. affects
1. Tourism-related employment is different from many other employment sectors. For one thing, tourism is a highly ____________ industry.
A. mobile	B. crucial	C. considerable	D. successful
1. Festivals are the most popular tourist events. They are huge, with hundreds if not thousands of people active and involved, complicated logistics, stressful ____________ and considerable investment.
A. consideration	B. management	C. decision	D. instruction
1. In America alone, more than 40,000 festivals ____________ every year, including food festivals, music festivals and religious festivals. Some are one-off events; others are ongoing.
A. have organized	B. organized	C. are organized	D. have been organized
1. Well, what is  marketing? We might define it as 'the process of ____________ and targeting particular groups of people with the aim of selling them a product or a service'.
A. leading	B. guiding	C. placing	D. identifying
1. Marketing must ensure that a business can satisfy customers' needs and at the same time that it makes a(n) ____________.
A. profit	B. strategy	C. tourism	D. occupation
1. Successful companies identify gaps in markets and ____________ new markets with new products.
A. globalize	B. create	C. attract	D. direct
1. With their resorts, Disney have tried to turn the ordinary into the extraordinary, and 'making dreams come true every day' has become ____________ to their global strategy.
A. approachable	B. attractive	C. central	D. internal
1. The organization of events is big ____________ and has a direct relationship with tourism. In fact, although events attract some 'locals', most are  organized to draw people in from outside the area, either internal tourists or visitors from abroad.
A. characteristic	B. success	C. market	D. business
1. Millennium celebrations and live music events provided a(n) ____________ boost to events tourism.
A. further	B. adaptable	C. corporate	D. transferable
1. Today, we're going to talk about hospitality research. It's a fairly new research area, but as hospitality represents a huge share of the ____________ of many countries in the world, it's worthwhile looking into it.
A. adventures	B. economies	C. flashpackers		D. organizers
1. Flashpackers are looking for adventure like backpackers, but there is one important ____________. They have money.
A. difference	B. responsibility	C. awareness	D. accommodation
1. Interior designers, marketing agents, event planners, museum curators and hiking guides are all part of the tourism ____________  , too.
A. university	B. individual	C. industry	D. source
1. There are three countries where flashpacking works particularly well. Each one can offer some of the most enjoyable ____________ of budget travel — adventure, cultural insights, earthy simplicity — but with plenty of choice along the way. 
A. services	B. destinations	C. attractions	D. aspects
1. The fourth aspect of tourism is that you would be visiting at least one, and possibly many more, tourist destinations. You might be taking just a single trip to one particular place; you might decide to go to Dubai and ____________ a week there; you might be doing a world tour, visiting many different places over a longer period of time. These are the destination regions, the TDRs. 
A. appear	B. tour	C. spend		D. develop

1. Travel is one aspect of tourism, but you don't go somewhere just to come back. Another important point, and this is the sixth aspect of Leiper's theory, is that you will ____________ in leisure-related experiences.
A. engage	B. propose	C. decide	D. serve
1. Whether we're talking about travel, leisure or hospitality, all tourism shows the ____________ of the generating regions, and most tourism involves a cultural exchange in the destination region. This is aspect number seven.
A. development	B. culture	C. management		D. relationship
1. It's no surprise that Oz is well set up for budget travel, with a good network of cheap accommodation, silver beaches and the ____________. 
A. environment	B. equipment	C. outback		D. transport
1. Every Australian was a backpacker once. On the other hand, the Aussies have got a bit flash recently — cultural events, fancy cooking, etc. It adds up ____________ flashpacker territory. 
A. to advertise	B. to accommodate C. to appear		D. to perfect
1. A restaurant purchases food, which it ____________, cooks and serves to customers who consume it on site.
A. conserve	B. combine	C. benefit	D. prepares 
1. ____________ is essential in the hospitality industry. 
A. Transit route	B. Tourism Management	
		C. Good service		D. Educational Tourism
1. One cannot run any business without the ____________ .
A. right staff	B. company training	
	C. career ladder		D. university course
1. More and more travellers realize that tourism has an effect on the environment. Ecotourism is a result of this growing ____________.
A. conservation	B. awareness	C. experience	D. personality
1. Naturally, it is the aim of all companies to become the market leader — or to have the top-selling brand in a ____________  field.
A. main	B. advantageous	C. quantitative	D. particular
1. One way ____________ the type of market is to think about whether the product is aimed at a mass market, like ski resort or beach resort vacations, for example. 
A. to demand	B. to categorize 	C. to conduct		D. to present
1. What really attracts people to events? Researchers have found that participants feel they add value to their personal and work ____________.
A. lived	B. lifes	C. lives	D. leaves
1. In terms of tourism, there is a trend where people reduce the length of holidays and opt for shorter and more frequent ____________, during which they often attend festivals.
A. situations	B. procedures	C. ventures	D. breaks
1. According to the International Ecotourism Society (TIES), ecotourism is “responsible travel to natural areas that conserves the environment and improves the ____________ of local people.”
A. solving-problem	B. visibility	C. well-being	D. population
1. “Ecotourists or organizers should make sure the ____________ on the environment is as small as possible.”
A. impact	B. venture	C. celebration	D. significance
1. Flashpacking is the latest development in personal tourism. As a flashpacker, you get the best of both worlds: the joy of real travel, but also luxury ____________ and transport when you want it. 
A. aim	B. development	C. destination	D. accommodation
1. What does 'tourism' mean? In a theory of tourism put forward by Professor Leiper in his book Tourism Management, it is defined as “travelling away _________ on overnight trips and visiting places for leisure-related purposes”.
A. temporarily	B. culturally	C. interchangeably	D. responsibly
1. The first aspect of tourism involves travelling away from home and expecting to return to your _________ residence. 
A. environmental	B. usual	C. approachable	D. crucial
1. A fifth and very crucial aspect of tourism is that, along the way, you will be travelling via a transit route — by plane, boat, train or any other ____________ of transport.
A. factor	B. destination	C. mode	D. place
1. The second aspect of tourism is that you must spend at least one night away: it is, after all, a time when you're ____________ from home. 
A. about	B. out	C. outside	D. away


1. The third aspect of tourism involves a TGR, and fourthly a TDR. In other words, there is a place which the tourist comes from — the TGR or tourism ____________ region, and a destination — a place which the tourist goes to — the TDR, or tourism ____________ region. 
A. destination / generating		B. generation / destination	
C. destination / generation 	D. generating / destination	
1. Successful marketing is about having accurate data so that customers' ____________ can be met.
A. pleasure	B. service	C. leisure	D. needs
1. What is it that marketers need to know? Well, first, they must begin by analysing the market. For example, it's essential ____________ basic characteristics of the market such as its size, and which companies are the market leaders.
A. to advertise	B. to accommodate C. to identify		D. to perfect
1. The skills learnt in most tourism occupations are easily transferable to other ____________ in the industry.
A. factors	B. sectors	C. professions	D. themes
1. Statistics do not always show the benefits offered to many tourism  employees, such as clothing and footwear ____________, dry cleaning services, free  meals, and staff discounts (such as cheap flights).
A. allowances	B. needs	C. modes	D. economies
1. Even though events organization is a professional skill, there do not seem to be hard and fast rules. People participate in events as ____________, but companies, too, provide corporate events tourism by organizing trips, themed weekends and festivals for their personnel and families.
A. professions	B. individuals	C. businesses	D. celebrations
1. Nowadays, events can even be virtual: millions of people participate in highly ____________  events on the Internet every day.
A. have organized	B. organized	C. are organized	D. have been organized
1. There are several ways to categorize market research. One way is ____________ between primary and secondary research. 
A. to modernize	B. to sort	C. to distinguish	D. to predict
1. There are four types of market research, that is, primary and secondary, qualitative and ____________ research.
A. quality	B. quantity	C. world	D. quantitative
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1. So what sort of person do you need to be to work in hospitality, leisure and tourism? It's not an open door. You need to like people, and to enjoy the ____________ of working in an environment focused on the customer. This means putting up with customers' dissatisfaction.
A. organization	B. requirement	C. challenge	D. place
1. So what sort of person do you need to be to work in hospitality, leisure and tourism? You need to be ____________, adaptable, to enjoy problemsolving, and to be able to think on your feet. It goes without saying that you need to be able to work as part of a team.
A. operational	B. effective	C. relevant	D. flexible
1. Before the 1970s, going on vacation was a simple matter. But these days, there's a huge ____________ and choice. There are different resort vacations for men and women, families and singles, rich and not so rich people, different ages, and so on ... .
A. research	B. personnel	C. participation	D. variety
1. The tourism sector has seen a significant increase in the size, scope, length and ____________ of these unique ventures, known as 'hallmark' or 'mega' events, creating the growing need for professional events managers.
A. visibility	B. individual	C. research	D. anticipation
1. ____________ market research, another important distinction is between qualitative and quantitative research.
A. To succeed	B. To categorize C. To base		D. To measure
1. Qualifications alone, however, are no ____________ of a job. Much depends on your personality, attitude, communication skills and common sense.
A. celebration	B. contribution	C. guarantee	D. explanation
The end of the test.
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